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Program For Marketing

Specialty and Code: Marketing 120202

Education Objective:

This major fosters students to acquire a solid grasp of behavior and management science

theory and method, to foster students with the basic knowledge of management, economics

and relevant laws, and also their applications, to have an international view on marketing

knowledge and capability, and capabilities of working in enterprises and government,

universities and scientific research institutions on marketing management and business

administration after graduation.

Graduation Requirements:

1. To grasp basic theories and knowledge of marketing management; to grasp the

quantitative and qualitative approaches to market research, market planning and market

forecasting;

2. To know about government policies, regulations and laws in the related areas; to grasp

the skills to find out the latest development in theoretical and practical marketing

management;

3. To possess the capabilities of using the basic theories to analyze and solve practical

problems; to possess the practical abilities of planning, designing and implementation;

4. To master a foreign language, and computer operation skills, communications and

interpersonal skills.

Graduation requirements and ways to achieve:

No. Graduation requirements Ways to achieve (teaching process)
Knowledge Capability: to
grasp basic theories and (DClassroom Teaching: Introduction to Management
knowledge of marketing Discipline, Marketing, Management, Macro & Micro

. management; to grasp the Economics, Financial Management , Advanced Mathematics,
quantitative and qualitative Market Research, Applied Statistics, etc.
approaches to market research, | @Out-of-class Learning: The cutting-edge theories and
market planning and market methodologies of Marketing, management, and economics.
forecasting.

2 Learning Capability: to know | @Classroom Teaching: International Business, Special
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Graduation requirements Ways to achieve (teaching process)
about government policies, Topics of Theoretical Frontier in Marketing, International
regulations and laws in the Marketing, Economic Law, etc.
related areas; to grasp the @Out-of-class Learning: Studying Marketing Practices of
skills to find out the latest International Companies.

development in theoretical and
practical marketing

management.

Practice Capability: to possess

the capabilities of using the . ] o )
) ) (DClassroom Teaching: Marketing Scenario Simulation,
basic theories to analyze and . ] ] )
] Teaching Practice, Practice for Graduation, etc.
solve practical problems; to . ) o )
) o @O0ut-of-class Learning: Practice and Learning in Marketing
possess the practical abilities i .
. o Department of Chinese Companies.
of planning, designing and

implementation.

Communication Capability: to | @Classroom Teaching: College English, Advanced

master a foreign language and | Computer Language (VF), Protocol and Public Relations, etc.

computer operation skills, @Out-of-class Learning: The After-class Training of English
communications and Listening, Reading, Writing, Advanced Computer Language
interpersonal skills. Certification, and Practice of Protocol and Public Relations.

Major Disciplines: Business Administration, Applied Economics.

Main Courses: Microeconomics, Macroeconomics Management, Marketing, Statistics,
Market Research, Consumer Behavior management, Corporate Strategy Management and
Human Resources Management.

Lab Experiments: E-Commerce, Applied Statistics B, Management Information System,
Production and Operations Management.

Practical Work: Comprehensive practice in marketing scenarios simulation, graduation
practice and graduation thesis etc.

Duration: Four years.

Degree Granted: Bachelor of Management.

Related Specialties: Business Administration, Economics, International Economics and
Trade.
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Course Descriptions of Marketing

2
. %g::f 530 4 9 BL
” RAL g e % kBiRAE Semester Credits
£33 - RAE L AR Hours | o
Classi- b Course Name i il 5 Prerequisit x|k
fication Code Crs Hrs HiR E:LL courses | — | = |[=| O | & 6tl 7t AN
ica 2
4th h h
Lec. Lab. 1st |2nd |3rd| 4th | 5t hln 8t
A
11706200 2 L S XA KR 3 48 | 48 3
Principles of Marxism
LEATHEEFEHEHASEL
AR F AR
Introduction to Mao Tse-tung
11706500 4 64 64 4
Thought and the Theoretical Syste
m of Socialism with Chinese
Characteristics
W EL AR LR E
@ 11711800 | The Essentials of Modern Chinese 2 32 32 2
R ‘4);_ History
w0 Ry Y p ey e
. § [120002*0 | Morality Education and 3 48 48 L5115
. E_ Fundamentals of Law
15 § 113076*0 ol 4 144 144 1 11 1
g = Physical Education
= b s
o k"f‘ K15
= 109116*0 12 192 192 313 1(13] 3
= College English
g 11904200 | TP MABT AR (VE) |5 | o0 | g 35
= Advanced Computer Language (VF) ) '
A FREH (F) Fit
] 20805300 | Introduction to Management 1 16 16 1
g Discipline
= e
14300100 | F ¥t 2 | 32 |32 2
Military Theory
#*
Bleit gy, bawelaeRgy,| |
g B FA LB RTT 6 F o
g.
it 46.5| 824 | 616 |16 115136 4 | 0 |0[0]0
Sum
* HEHT B 10 160 160 416
g 21212772 Advanced Mathematics B
= KM RH B
= = X
= 802 2.5 40 40 2.5
E' 21212 Linear Algebra B
2 . Fit b 42 %t B
= ;_1, 21213502 | Probability and Mathematics 2.5 40 40 2.5
E- ﬁ Statistics B
E 2 2
g #& (20805200 B2 3 48 48 3
s Management
2 At B
O |ros26800| 2T E 25| 40 |36 |4 25
£ Accounting B
& THEHE A
@ 2. 4 4 2.5
20835001 Marketing A 5 0 0
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RAL g e % kBiRAE Semester Credits
E¥:l = PRAL L AR Hours .
Classi %5 Course Name i il % Prerequisit < |t
; Code Crs| Hrs |#i&| 2| courses | — | = |=|w | & || |A
fication Lec | & 1st |2nd 3rd| 4¢h | 5th || 7" lgn
Lab. i h|h
WAL 2% 5
21006702 | PP B 25| 40 | 40 25
Microeconomics B
FEIZHFF B
20815502 IR T . 2.5 40 40 2.5
Macroeconomics B
%% 3
20831602 M.L% g % B 2 32 32 2
Financial Management B
20802400 LY AA 2.5 40 28 | 12 2.5
E-Commerce
v B it ¥ 54
20817402 | 2RI F B (5454 3| 48 |36 |12 3
Applied Statistics B
N= AA ")L‘
20814100 ]5#’} 3 48 48 3
Operations Research
TR E ARG
20805100 ° 2A5 & A . 3 48 32 | 16 3
Management Information System
%5k
21705200 . 2 32 32 2
Economic Law
WBPATAF
21712 2 2 2 2
712500 Organizational Behavior 3 3
(RIS :
20831700 | EIHEBERL 2 | 2 |32 2
Corporate Strategic Management
AN FREE
20831800| > FREE 2 2 | 2 2
Human Resources Management
A7 BERT I
20811400 | Production and Operations 2.5 40 36 | 4 2.5
Management
it 52 832 784 | 48 0 7 |11 [13(16.5/45[(0(0(0
Sum
on i 32
20831 2 2 2 2
0831900 Brand Management 3 3
HRHATHE
20812 2 2 2 2
0812800 Consumer Behavior Management 3 3
W %A
20811 2 2 2 2
0811700 Market Research 3 3
MEEHREEPXRAEHR 2
K 20832000 | Services Marketing and Customer| 2 32 32
o . .
5 % Relationship Management
7] BAN R AT
T s |20814000| ° NALEE 2 | 2 | »2 2
E. 3 Sales Distribution Management
5 FEE 2
= 20805400 2 32 32
Q T Advertisement Management
£ R KA R
%‘ 20832100| fhﬁ. ! . 2 32 32 2
@ Marketing Planning
&2
20812900 iesz 2 32 32 2
Sales Management
TAR AT LA
20813800 | Special Topics of Theoretical 2 32 32 2
Frontier in Marketing
it 18 288 288 | 0 0[0[O0| O )| 8 [8]2(0
Sum
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RAL g e % kBiRAE Semester Credits
E¥:l = PRAL L AR Hours .
Classi %5 Course Name i il 5 Prerequisit =t
; Code Crs | Hrs |#%| | courses | — | = |=|w@ | & |||\
fication Lec | & 1st |2nd 3rd| 4¢h | 5th || 7" lgn
Lab. i h|h
=
Eot
-t
A~ S % LSRR A SUE 2 | 352
s =
3%
a
&t
138.5| 2296 |[1688| 64 18.5| 24 [ 19(20.5(12.5(8 (2| 0
Sub-total
EF %
44300200 Military Training 2 2 A 2
i AE RAE T RAR IR (VE)
41920100 | Course Design for Advanced 1.5 1.5 B 1.5
Computer Language (VF)
BB K M 5 4y
- 2 A M AL A 2
40827300 3 3 J 3
§ ES Marketing Scenario Simulation A
& & i 2 AR b 2 2R S
[« =31 N 2,
S 7 |40s27400| T E B ELIERA 2 | 27 2
< 28 Teaching Practice
=] :"ﬁ N
= Bk 5% 3]
= -+ < =
40827100 Practice for Graduation ? R ?
e (X))
408272 )
0827200 Thesis for Graduation ? oA ?
b3t 265|258 | 0 |0 2 (15/{0] 0|0 |2]/3]|18
Sum
it 2 IH
o |zzasooos| FAAE 2
E 4 Social Investigation
g ¥ ER(FAEE. AN EIE. IR
S 4l )
E ﬁ Others (Contest, Invention, 3
= -;J_ Innovation and Research
g 2 Presentation)
S 2| it
oe 5
Sum
Xt 2296+26.5
170 1688 | 64 20.5(25.5/19 (20.5|12.5(10( 5 |18
Total A
s
20807300 Price Theory 2 32 32 2
LR 5 4K
20805802 & T-rﬁ.% B . 2 32 32 2
@ - International Marketing B
& " TAE 4y
g 7 (20808300 = " = 2 32 32 2
g B Retail Management
= fk HREH Rt R
§ 1& 20833400 | Supply Chain & Logistic 2 32 32 2
s Management
S 7 |21004102| EFT B 2 2 | 32 2
Z % Finance B
(s e
@ LR -1
20801800 | 2L . 2 32 | 3 2
Entrepreneurship Management
A 18 B AL
20826300 . . 2 32 32 2
Protocol and Public Relations




TRERE

i Ty P Ty
RAL g & L4 kBiRAE Semester Credits
E¥:l = PRAL L AR Hours .
Classi b Course Name 2 il % Prerequisit |t
. Code Crs| Hrs |##%|7 | courses | — | = |=|w | & || |A
fication Lec | B 1t [2nd 3rd] 4¢h | 5th || 7¢[sen
Lab. s h|h
% % h
20811000 | DA HA 2 2 | 32 2
Business Negotiation
2P
20832200 ;}i*/. A . 2 32 32 2
Technical Economics
il
20801700 el _31 2 32 32 2
Innovation Management
s /_‘»'nl,
20819500 FHF 2 32 |32 2
Sale Promotion
ZiFMM 5 R F B
21004702 | Economic Forecast and Decision| 2 32 32 2
Making B
Ho A i
20102100 e kﬂ;ﬁ.mw . 2 32 32 2
Introduction of Geosciences
TR o g 4K
20815000 Minerals Marketing 2 32 32 2
H®EEH
20814600 Jewellery Marketing 2 32 32 2
ARF 5 B AT
20808400 | Skills of Leadership and Team 2 32 32 2
Building
ISl
2081 2 2 2 2
0810600 Business Ethics 3 3
B ZA4IL B
20819802 2 2 2 2
081980 State Revenue B 3 3
[T
20832300 = Tﬁ.% . 2 32 32 2
International Business
HARA AR E R (£3)
2082620E | Strategic Management of 2 32 32 2
Technological Innovation
E: BIRKBRBRF AL A ZF ) FHOARIIANLIRT
miIAEHEWRIES L5t
BREERE |, .
F A i SN D3, ! . | ) b T T
Liberal | THBHR| ;g |FEBBRI, g ONOEAZ) it (200t
. Disciplinary . . Specialty . &3
Education Main Specialty . Practical Total Total
Fundamental Elective Autonomous .
Courses Courses Courses Courses Work Learnin Hour Credits
N AEY £
i/ 26.5 B 2296+26.5
. 632/34.5| 192/12 832/52 288/18 352/22 5 170
A /26.5 JA
F 957
R 27.35% 30.59% 10.59% 12.94% 15.59% 2.94% 100%
1; 1
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